Glossary of Media Terms

Air Time: The amount of time allotted for broadcasting on television or radio.
Archetypes: An inherited pattern of thought or symbolic imagery derived from the past collective experience and present in the collective unconciousness.
Bias: A preference toward or against a person, group or thing.
Branding: Convincing a target audience that there is only one product to own rather than a choice of products. (E.g. Kleenex rather than another tissue or Nikes rather than…)
Connotation: A description of value, meaning or ideology associated with a media text

Construct or Construction: As a verb, the process by which a media text is shaped and given meaning. This process is subject to a variety of decisions and is designed to keep the audience interested in the text.

As a noun, a fictional or documentary text that appears to be "natural" or a "reflection of reality" but is, in fact, shaped and given meaning through the process already described.

Conventions: Accepted practices or rules in the use of language. In the case of written or printed materials some conventions help convey meaning (e.g., punctuation, typefaces, capital letters), and other conventions aid in the presentation of content 9e.g., table of contents, headings, footnotes, charts, captions…) In the case of television news, beginnings are indicated with music, or in the case of film, it is often with a fade-in.
Critical: A reflective position on the meaning, biases or value messages of a text. Critical Viewing is the ability to use critical thinking skills to view, question, analyze and understand issues presented overtly and covertly in movies, videos, television and other visual media. 

Deconstruct: To take apart, analyze, or break down a media text into its component parts in order to understand how and why it was created.

Demographics: Recognizable characteristics of media consumers such as age, gender, education and income level.

Denotation: A description of a media text indicating its common sense, obvious meaning.

Gatekeepers: Those in control of the flow of information. The gatekeeper can choose to accept or reject a piece of information for public consumption. Newspaper publishers, editors, reporters, television producers, radio station owners and broadcasting executives are examples of gatekeepers.
hegemony - in the writings of Gramsci, hegemony refers to the dominance of one social class over others. The term bourgeois cultural hegemony is also used - it refers to the dominance of the bourgeoisie over other classes, but the key word is cultural, as it emphasises that it is the bourgeois culture, with all the beliefs, values and norms which it incorporates, that is dominant. A more traditional Marxist view would place the emphasis rather on the economic control exerted by the dominant class. 
In the Gramscian view, the bourgeoisie are successful in projecting their view of the world as 'natural' and 'common sense', 'taken for granted', 'legitimate', although in fact it serves only their interests. Their view becomes the consensus view. 
Hegemony is potentially always threatened. It can only be maintained by the consent of the subordinate classes. The subordinate can pose a challenge to hegemony and the consensus may be broken. Society is seen therefore as a constant struggle between ideologies competing for hegemony. 
The media, from this viewpoint, are seen as playing a vital rôle in constructing the consensus. 
Ideology: How we as individuals understand the world in which we live. This understanding involves an interaction between our individual psychology and the social structures that surround us. Mediating between these are the individual processes of communication, as well as the technological processes of the mass media.

Mass Media: Media Education The process by which individuals learn the technical production skills associated with creating media texts. Traditionally, it has not included the intellectual processes of critical consumption or deconstruction; however, modern interpretations often include these processes.

Media Literacy: The process of understanding and using the mass media in an assertive and non-passive way. This includes an informed and critical understanding of the nature of the media, the techniques used by them and the impact of these techniques.

Medium: The singular form of "media." This term usually describes individual forms such as radio, television, film etc.

Media: The plural form of "medium." This term has come to mean all the industrial forms of mass communication combined. 

Narrative: The telling of a plot or story. In a media text, narrative is the coherent sequencing of events across time and space.

Representation: The process by which a constructed media text stands for, symbolizes, describes or represents people, places, events or ideas that are real and have an existence outside the text.

Target Audience: The subgroup of people defined demographically or psychographically, at which a media message is aimed.

Text: The individual results of media production: a movie, a TV episode, a book, an issue of a magazine or newspaper, an advertisement, an album, a CD, etc.

Sound bite

n.
A brief statement, as by a politician, taken from an audiotape or videotape and broadcast especially during a news report: "The box has been spitting forth maddening nine-second sound bites" (Mary McGrory).
